eHealthlnsurance Launches New Initiative to Educate
Consumers About COBRA and COBRA Alternatives

New national survey and COBRA Learning Center webse highlight the need
for more information about health insurance options

MOUNTAIN VIEW , CA, September 22, 2008 eHealth, Inc. (NASDAQ: EHTH),
parent company of eHealthinsurance, has launcimesvaeducational initiative designed
to help consumers and HR professionals make infomheeisions about COBRA
coverage and COBRA alternatives. The initiativdudes a newly-released national
survey which suggests that many consumers areert aware of COBRA (Consolidated
Omnibus Budget Reconciliation Act) and health iasge alternatives to COBRA.
eHealthinsurance also launched a new website cliéeS8OBRA Learning Center

which features helpful benefits information andaficial tools. Extending the educational
initiative are partnerships with national beneditvisors like Willis Group that work
closely with HR professionals and COBRA-eligiblensamers. Each aspect of the
program is designed to help consumers as theydacisions about COBRA coverage in
the wake of increased nationwide unemployment ayaffs.

eHealthinsurance commissioned a nationwide sureyer 1,000 respondents to
understand consumer awareness of COBRA and othéhliesurance alternativésThe
survey found that four in 10 adults surveyed knigthe lor nothing about COBRA. Sixty
percent of adults surveyed did not know that irdlinally purchased health insurance can
be less expensive than COBRA. Additionally, only#bf respondents were aware that
individually purchased health insurance can progidalar benefits to a COBRA plan.

Additional insights from the survey include:

« Half of those surveyed who were eligible for COBR@verage at some point in
the past elected to receive it for themselvesfamaly member, while 47% say
they declined coverage.

« The most common reasons respondents decided fordpOBRA health
insurance coverage were that they liked their eygsle plan and wanted to
continue with the same network and/or benefits (b8f& they thought it was
their only option for health insurance coverage2

« Expense was the most common reason people eligif@OBRA coverage
declined it (68%), followed by the fact they weldeato be covered on another
family member’s plan (44%).

« Thirty percent of those surveyed who refused CORRx¥erage decided to go
without health insurance coverage.

« Complete survey results are available upon request



To address this information gap, eHealthinsuraauadhed the COBRA Learning
Center www.COBRAIearning.cor)) which provides information and tools to help
consumers and HR professionals learn about hesatlrance options and make the best
choices based on individual needs and budget. wBhsite features eligibility guides,
educational content, and printable brochures arténmmaés. Visitors can use a new,
interactive COBRA calculator to compare COBRA prems to some of the more
affordable individual and family plans that mayawilable to them. Consumers can
also compare and apply for individual plans onand utilize all of the robust shopping,
sorting and customer service features offerednaw.ehealthinsurance.com

eHealthinsurance also launched a co-branded wehisitdeading benefits advisor Willis
Group to distribute the COBRA Learning Center tdlid/agents and their clients. This
provides helpful resources to HR professionals @inatadvising employees during
difficult transitions such as job loss.

“With over 600,000 U.S. jobs lost so far this y&artop priority for our company is to
help workers who are facing unemployment find igatrhealth insurance coverage,”
said Gary Lauer, president and CEO of eHealth,"l@@BRA is an important option, but
our research and experience working with the umetshas shown us that many
employees and HR professionals are not aware dltématives. The COBRA
Learning Center provides valuable information ts fhopulation who otherwise might
not know that they can find affordable coveragthmindividual health insurance
market.”

COBRA coverage is an important option for manyeesgly those with pre-existing
health conditions, because individuals cannot lmeediecoverage based on their medical
history. However, COBRA can be very expensive hseaonsumers often must pay up
to 102% of the premium that was partially covergdHeir employef By comparing

rates and purchasing individual insurance throudgadthinsurance, consumers can
potentially save up to 60% over COBRA premiuins.

“When | was laid off, | accepted COBRA coverag&®20 a month because | didn’t
know that | could find an individual plan with coamable benefits at a far lower rate,”
said 30-year old eHealthinsurance member Jason BotvoDallas, Texas. “We found a
plan for my family online for only $288 a month. Wifour small children under the age
of seven and managing through a tough economyastimportant to have both the right
benefits, such as well baby care, and the coshgawf more than $300 a month on
premiums.”



About eHealth

eHealth, Inc. (NASDAQ: EHTH) is the parent compafyHealthinsurance, the nation's
leading online source of health insurance for irdiials, families and small businesses.
Through the company's website, www.ehealthinsuranog consumers can get quotes
from leading health insurance carriers, compareg$ade by side, and apply for and
purchase health insurance. eHealthinsurance dffetsands of health plans
underwritten by more than 180 of the nation's legdiealth insurance companies.
eHealthinsurance is licensed to sell health insteam all 50 states and the District of
Columbia. eHealthinsurance and eHealth are regititademarks of eHealthinsurance
Services, Inc.
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greater.
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coverage from April 2006 to April 2007 reflectedtire Henry J. Kaiser Foundation
study Employee Health Benefits: 2007 Annual Survey
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